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Outline

• the Food Standards Agency - aims and 
values

• dealing with risk
• some examples of communication



Origin of the Food Standards 
Agency -Consumer attitudes

• Loss of public confidence in Government 
handling of food safety (BSE, Salmonella, 
etc.)

• Perceived conflict of interest in Ministry of 
Agriculture, Fisheries and Food 
(consumer vs. industry)



Food Standards Agency

• To re-establish public confidence in the national 
mechanisms for handling problems concerning 
food

• To have a major impact on foodborne infections 
and other aspects of food safety



The Food Standards Agency -
making a difference

• A new government department

• New values

• New powers

• New functions

• New targets



The Food Standards Agency
- a new Government Department

• non-Ministerial department 
• accountable through Health Ministers (or 

equivalent)
• not an executive agency of DH 
• annual report to Parliament



The Food Standards Agency
- a new Government Department

Local authority
enforcement

FSA Scotland
Aberdeen

FSA Wales
Cardiff

FSA Northern Ireland
Belfast

Headquarters
London

Meat Hygiene Service
York and throughout GB

Expert committees

The Board
Chairman, Deputy Chairman and 12 other members



New values

• to put the consumer first

• to be open and accessible

• to be an independent voice



Working in an open way

• Holding meetings in public
• Holding open forums
• Conducting regular surveys 

to get feedback from the 
public

• Launching a new website



FSA Approach to risk

• Assess using best scientific advice and 
acknowledge uncertainties: reassess in the 
light of new evidence



Risk assessment

• Advisory Committee on the Microbiological Safety of Food
• Advisory Committee on Novel Foods and Processes
• Spongiform Encephalopathy Advisory Committee
• Advisory Committee on Animal Feedingstuffs
• Committee on Toxicity of Chemicals in Food, Consumer 

Products and the Environment
• Scientific Advisory Committee on Nutrition
• Advisory Committee on Pesticides



FSA Approach to risk

• Assess using best scientific advice and 
acknowledge uncertainties: reassess in the 
light of new evidence

• Manage:  consistent, proportionate; not claim 
to eliminate risk

• Communicate: consultation, openness, 
honesty, role of the media

• Monitor and audit enforcement



Communication 
issues
• audiences

• general public
• scientists
• the industry

• messages
• information
• advice
• warnings

• media
• news media
• campaign media
• Agency publications
• Agency website



News media

We aim to be trusted as the UK’s most reliable 
source of advice and information about food.

• raising the profile of the Agency 
• public accountability
• provision of information
• warnings
• advice



What the Campaign Has to Do:
Campaign Objectives:
• Raise awareness of food poisoning as an issue

• Establish the link between poor food hygiene and food 
poisoning

• Increase understanding of the key hygiene messages

• Change food hygiene attitudes, knowledge and 
behaviour



What the Campaign Has to Do:

Campaign Approach:
• Dramatise how easily bacteria can be spread 
• Communicate simple messages on what to do to 

prevent food poisoning (4Cs)

• Use advertising to motivate people who 
prepare  food to change their behaviour, both at 
home and in catering establishments



Teaser campaign: 
FSA sickbag





TV 
advertising 
campaignFirst 

40 second 

TV advert



Trade Press Advert: Food hygiene -
it’s in your hands



Heat sensitive 
trade press 
adverts -
when heat is 
applied 
images of  the 
5 pathogens 
are revealed
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